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Abstract

The purpose of this research was to study the viewers' use of online media on
buying behavior of goods and services and to study the Influence of YouTuber advertising
on viewers' opinions and buying behavior. This survey research used questionnaires to
collect data from a sample group of 424 people who use YouTube media to make decision
on buying goods and services. The study found that the sample group is interested in
advertising products and services from online channels if entrepreneurs have advertised
by youtubers, as they are famous, trustworthy, and they can cause a feeling of being
friendly. It is found that these factors affect both the attitude and behavior of the viewers
on decision to buy goods and services.

Keywords: Youtuber, Advertising, Influence of advertising, Buying decision
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